
POP-UP shops and exhibitions will be 
a monthly feature of a new creative 
hub for Carlisle’s Historic Quarter 
which officially opens this weekend.

The building on Paternoster Row is 
currently home to a quirky pop-up shop 
featuring local businesses with unique 
Christmas gifts on offer ranging from 
gin to house plants.

The building will also provide space 
for creatives and freelancers as well as 
becoming the new base for Carlisle’s 
expanding PR and social media agency, 
Intro.

Two years ago the nearest thing In-
tro directors Nick Turner and Helen 
Statham had to an office was a table at 
Wetherspoons and now they are moving 
into the three-story building which they 
hope will help bring a new range of re-
tailers and artists into the area.

Nick said he hoped the HQ building 
would bring a more variety and energy 
to the Historic Quarter.

“We want to bring lots of fresh ide-
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THE new Intro HQ in Carlisle 
welcomes its first pop-up shop this 
month, featuring three celebrated 
local companies.

Running from Saturday Decem-
ber 12 to Saturday 19 (10am to 
4pm Monday to Saturday, 11am to 
3pm Sunday), the event will see 
Tipsy Filly, Edna Graham and the 
Tiny Little Houseplant Shop take 
up residence in Paternoster Row.

There will be an array of be-
spoke and one-off gifts available.

Co-ordinator Helen Askew’s 
Tipsy Filly & Co is a familiar sight 
at festivals across the region, and 
this will be a rare chance to get 
your hands on her new Saddle Up 
and Giddy Up gins and gift boxes. 

She said: “This year has been a 
really tricky one, so I’m extremely 

excited about doing this and can’t 
wait. People in Carlisle love quirky 
things and enjoy something a bit 
different, and this is a great way to 
shop local, support some sustain-
able businesses and also raise 
some money for charity.” 

The pop-up shop is an oppor-
tunity to see Edna Graham’s col-
lection of up-cycled, vintage and 
retro furniture, with money from 
all sales going to Hospice at Home 
Carlisle and North Lakeland. 

A brand-new business com-
pletes the line-up: The Tiny Little 
Houseplant Shop offers unusual 
and highly desirable plants with 
the focus very much on fashion 
and design. They each come with 
a label explaining how to look 
after your plant. 
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This is our Historic 
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Welcome to the first (and last) edition of Historic Quarter News.
It’s a special one-off newspaper produced by Intro, Carlisle’s PR 

and social media agency, to celebrate the opening of our offices on 
Paternoster Row.

And it’s also a chance to tell you about the exciting pop-up shops 
and exhibitions that we’ll be hosting there, showcasing everything 
from trendy house plants to locally produced gins.

Understandably there’s a lot of doom and gloom around the High 
Street at the moment and while we don’t have a magic wand to 
revive retail we do believe that the best way to face adversity is with 
a smile on your face and to work together.

We love Carlisle and we especially love the Historic Quarter, 
which has so much potential. 

It’s already packed with interesting businesses and the wonderful 
new Fratry at the Cathedral will draw even more people into the 
area.

We hope you enjoy this upbeat look at what the Historic Quarter 
has to offer and show your support to local businesses by popping 
into our HQ to see the pop-ups that we’re hosting there over the 
coming months.

And if you’re lucky enough to have money to spend this  
Christmas, please spend it helping others and supporting local 
businesses.

We’ve launched a weekly email newsletter for Carlisle.
It’s a free, easy-to-read way to get news and information about 

the city and we’ll use it to support independent businesses and 
shops around Carlisle. 

The first edition was sent out last week and included essential 
information about key health issues in the city, news on Carlisle 
United, exclusive stories on local businesses fighting back against 
the tech giants plus listings and pictures. 

It was read by over 900 people and we expect that audience to 
grow rapidly each week.

The newsletter also allows you to select which area of Carlisle you 
are from so you can read more news and information about your 
neighbourhood.

We hope it will help people to connect to their communities and 
celebrate the best of our city.

To sign up to get your Carlisle Newsletter every Thursday go to 
www.facebook.com/CarlisleNewsletter or visit our website.

Millions set to 
transform city

£1 MILLION has been won to im-
prove two areas of Carlisle’s centre 
while potential investment worth 
millions more could transform the 
city over the next decade. 

In September the Government 
awarded £1 million after the city coun-
cil bid for improvement and regenera-
tion funding. 

The cash, part of £80 million shared 
between 100 cities in the country, will 
be split with £850,000 going toward 
remediation work for Caldew Riverside 
and the remaining £150,000 on im-
provements to Bitts Park. 

Councillor Paul Nedved, portfolio 
holder for economy, enterprise and 
housing, said: “The regeneration of 
Caldew Riverside is a critical part of a 
major jigsaw for the redevelopment of 
Carlisle. 

“Bitts Park is an important recrea-
tional area and we’ll be looking at how 
the site can be improved.”

This money is just the first stage of 
what promises to be a period of signifi-
cant funding for the city - if the Govern-
ment gives the go-ahead.

In October the council set out its vi-
sion for a 10-year, £25 million develop-
ment plan.

Access to the cash became available 
after Carlisle was announced as one of 
the 101 places selected to create a Town 
Deal.

The Carlisle Town Deal Investment 
Plan, drawn up by the Town Deal Board 
and awaiting Government approval, is a 
blueprint featuring seven projects.

They are: 
l ‘Start with the Park’ to create the 

‘Greenway’, a green travel route to con-
nect St Cuthbert’s Garden Village with 
the city centre.
l Southern Gateway: investment in the 
area including the railway station, Cita-
dels, Devonshire Street, and the former 
Central Plaza site.
l Project Tullie: part of £17 million of 
improvements at Tullie House to better 
connect the museum with its surround-
ings
l Lighting Up Carlisle: investment in 
digital lighting equipment
l Digital and Community Learning 
Hub: refurbishment of the library to 
create a digital skills and community 
learning hub, and installation of digital 
equipment and training materials in 13 
community venues.
l Citadels Business Infrastructure: 
1,000 sq m of digitally enabled busi-
ness and accommodation space, linked 
to the University of Cumbria’s flagship 
campus development.
l Carlisle Market Hall: investment to 
improve the infrastructure and internal 
structure in the Market Hall with op-

tions to create a food court and events 
space.

City council leader John Mallinson 
said: “The Investment Plan captures all 
the projects taking place in the city, and 
it will help drive Carlisle forward in the 
future.”

Meanwhile, businesses are be-
ing urged to apply for grants of up to 
£5,000 from the council. 

The £35,000 fund aims to encourage 
new/growing local businesses to oc-
cupy vacant units. The grant would be 
used to support capital works, such as 
shop frontage improvements, signage 
and equipment. 

Details are available on the council’s 
website and the pilot scheme will run 
until the end of the financial year.

There’s still time to have your say on 
plans for a new University of Cumbria 
campus in the Citadels. 

Online consultation closes on Friday, 
December 11. Visit www.cumbria.gov.
uk/CSGC

THE striking new look for the Fratry at 
Carlisle Cathedral has helped to right 
an historic wrong - and earned national 
praise.

Dating back to Norman times, the 
building suffered badly over the centu-
ries with its original cloister destroyed 
during the Reformation while Scottish 
soldiers in the Civil War dismantled  
the nave to use its stones for fortifica-
tions.

Now a project lasting 15 years and 
costing nearly £3 million has seen the 
medieval Fratry transformed in the 
most significant physical change at the 

cathedral for 150 years.
London architects Feilden Fowles 

designed the new Pavilion, standing on 
the site of the lost cloister and connect-
ed to the old building with a cafe which 
offers a view of the cathedral grounds.

It, said the firm, “reintroduces a re-
flective and sheltered public space at 
the heart of the cathedral precinct and 
city”.

Their vision was a blend of old and 
modern fitting for a Grade-I listed 
building while its construction com-
bined high and low tech - stones cut 
by computer-controlled machines were 

then finished by hand by craftspeople.
The Guardian’s architecture critic 

called it “a work of sweet and highly 
playful reason”.

The Very Reverend Mark Boyl-
ing, dean of Carlisle Cathedral, said:  
“It’s the fruition of a lot of really hard 
work.

“I genuinely feel that we have now 
got something that will serve the city 
and the county, all of our visitors, in a 
way that fulfils all our dreams.”

Funding came from the National Lot-
tery Heritage Fund and Friends of Carl-
isle Cathedral among others. 

Improvements for riverside and park

Praise be: Plaudits for Fratry’s new look 
: HISTORIC SETTING, MODERN SOLUTIONS

Tullie House could benefit from a funding boost. Below: the University of Cumbria’s Citadel scheme



HISTORIC QUARTER NEWS

PRODUCED BY 3

FOCUS ON HOPE

Home is where the art is: Exhibitions at new hub

The new 
jewel of 
the Lanes

Pennsylvania 
rendezvous

as here and showcase things you might 
not normally see in Carlisle.  Things 
are tough for retailers right now, but we 
want to do our bit to help Carlisle and 
the Historic Quarter buck the trend.

“The Historic Quarter is a really great 

place to work with some interesting 
businesses like the Guild and Cakes 
and Ale which we refer to as our staff  
canteen, but now we have the Fratry 
cafe at the cathedral there’s an opportu-
nity to build on that and make it more 
exciting. 

“Pop-up shops and exhibitions will 

FROM P1

AN EXHIBITION of inspirational 
images from across Cumbria went 
ahead despite lockdown.

Winning entries in the recent Bright-
er For You photography competition 
feature in the mini-exhibition which 
became an innovative window display 
at Intro’s offices on Paternoster Row.  
It is hoped that other businesses might 
follow suit and use their windows to 
feature artists and photographers.

People across the county shared pho-
tos and videos throughout this year that 
depict things that make life brighter in 
the region in the competition which was 
run by The Cumberland.

Cumberland Building Society’s 
campaign manager Tom Little said: 
“Some of the entrants we received for 
the Brighter For You competition were 
absolutely stunning, so it was an honour 
for us to host this unique pop-up exhibi-
tion to showcase them. 

“I think we’re all in need of a bit of 
inspiration at the moment, and these 
photos gave that in abundance. It’s been 
lovely hearing people’s feedback to 
them in the few days they’ve been on 
display.”

The Cumberland launched the 
Brighter For You competition on social 
media in August and there were more 
than 400 entries, including moving 
family photos, pets, local landscapes 
and Cumbrian nature at its finest. 

Starring in the display were the five 
winning entrants: Carol Copley, whose 
video showed her elderly parents mak-
ing the most of the time together dur-
ing lockdown; Caroline Patterson’s 
stunning sunflower and bumble bee 
shot; Rachel Scott’s pet portrait of her 
dog, Barney; Ceara Hayden’s St Bees 
sunset; and Rachel Willan’s adorable 

image of her son and his prize-winning 
sheep.

Carol Copley said: “I sent a video of 
my 92-year-old dad dancing with my 
90-year-old mum. 

“They have remained cheerful 
throughout the Covid-19 pandemic 
and even though they love getting out 
and about have shielded because of 
their age. It has been a challenge but 
they are wonderful and I thought the 
video summed up that you can carry  
on smiling and laughing during  
these weird times.”

Rachel Scott said: “Barney always 
makes my day brighter but I was so 
happy to hear that my picture of him 
was selected and displayed as a winner 
of the Brighter For You competition.

“Now more than ever I think it’s 
important to focus on the things that 
brighten your day, so I’m hoping my 
photo might even make someone else 
smile too.”

The exhibition had originally been 
planned as a pop-up event at Intro’s HQ 
in the Historic Quarter on Paternoster 
Row, but it wasn’t able to go ahead due 

A SKINCARE company that uses pre-
cious stones in its products has brought 
its unique technology to Carlisle with a 
pop-up shop in the Lanes.

Gemology Cosmetics is the only 
company in the UK producing skincare 
products using the trace elements of 
precious stones, such as iron and mag-
nesium. The unique concept took three 
years to be developed in Paris, where 
the precious stones are ground down 
into a talc, that is then put into a ma-
chine to extract the trace in liquid form. 

Samantha Sharp, owner of Gemolo-
gy Cosmetics in the UK, said: “We’re 
the only brand that has such a concept. 
Other brands may use precious stones, 
but they only put the grinds of the 
stones in, which only gives the effect of 
illuminating the skin. 

“The trace elements can’t penetrate 
the skin if they’re not in liquid form, 
and no other brand has the technology 
to extract it. 

“We put 100% of the trace elements 
into the products to feed the skin all the 
nutrients it needs.”

The company is part of Gemology 
International, which was founded in 
Paris in 2007. Samantha brought the 
concept over from France in 2018 when 
she bought the UK distribution rights. 

Since then, the company has found 
success nationwide and regularly fea-
tures in Vogue magazine. Its Jade Hy-
dration Serum was highly commended 
in OK magazine’s The Real Beauty 
Awards and its The White Pearl Sleep-
ing mask is shortlisted in GQ Magazine.

But lockdown has caused major is-
sues for the business. When spas and 
salons closed during the first lockdown 
in March, Gemology Cosmetics had 
to change its business strategy from a 
trade to consumer focus, moving prod-
ucts online. 

Through this online presence  
Samantha noticed the high demand in 
Carlisle.

She said: “There’s a huge gap in the 
market for these products in Carlisle. 
The reason we’re trialling the pop-up 
shop is because we get a lot of sales 
on our website from the Carlisle area, 
and even people who will travel all the 
way from Carlisle to our shop in Kirkby 
Lonsdale.

“This time in the pop-up shop allows 
us to do a trial run for Carlisle, to test 
the market. If it’s popular then we’ll 
look to make it more permanent or ap-
proach local stockists and salons.”

You can visit the pop-up shop in the 
Lanes, Carlisle, until Sunday 27th De-
cember. 

CARLISLE, UK, met Carlisle, USA, 
last month when representatives from 
the two namesake cities got together for 
a joint conference.

The virtual meeting involved staff 
and officials from Carlisle City Council 
and their counterparts from the Bor-
ough of Carlisle in Cumberland County, 
Pennsylvania. There were discussions 
about climate change.

Darren Crossley, the city council’s 
deputy chief executive, said: “Great to 
meet you all and explore how we might 
help each other on our common chal-
lenges.”

Carlisle Borough in Pennsylvania 
was established by Scots-Irish immi-
grants in 1751 to serve as the county 
seat of the newly created Cumberland 
County. 

Rachel Willan: My world revolves around my family and our British native breed sheep and to see our little boy 
enjoy the things we do as much as I do is just the best feeling ever

Rachel Scott’s photograph of her dog Barney

Carol Copley: This is my mum and 
dad. 92 and 90 years young and 
have been amazingly upbeat  
during this pandemic. Love them 
both

Caroline Patterson’s sunflower

Ceara Hayden’s photo of a St Bees 
sunset

PUBLIC’S PRIZE-WINNING                  PICS ON SHOW

Gemology Cosmetics

ensure there’s something different here 
every month ,” he added. 

News of the new venue has been wel-
comed by Carlisle artist Daniel Ibbotson 
who has just had a successful pop-up ex-
hibition in Stanwix.

“If we’re going to get people into the 
city centre again and give tourists more 

to do around the Historic Quarter we 
need ideas like this. We have so many 
great artists around Carlisle and the more 
places we have to show our art the bet-
ter,” he said. 

Other creatives working in the build-
ing include Harry Atkinson, Vicky 
Hutchinson and Gemma Kirkpatrick.

to lockdown restrictions. Moving the 
showcase to the building’s window has 
given more people the chance to view 
this beautiful collection of photographs. 

Intro director Helen Statham said: 
“You can’t resist a smile when looking 
at the Brighter For You exhibition win-
dow. 

“The photos and stories were intend-
ed as a pick-me-up if you’re walking 
through town during the lockdown.

“It would be brilliant if other empty 
shops and windows in the city centre 
could be used in a similar way to pro-
mote the talent and creativity that we 
have in the region. 

“At Intro, we’ll definitely continue to 
showcase artists, makers and independ-
ent businesses with the space we have 
in Carlisle’s historic quarter. 

“Our first exhibition might not have 
been exactly how we’d planned it, but 
we’d like to thank The Cumberland for 
working with us to create a fantastic 
pop-up event.”
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NOW’S your chance to grab an 
extra cuppa while listening to 
some of your favourite music. 

Vinyl Cafe on Abbey Street is 
offering one of its regular buy 
one, get one free promotions with 
a flyer on cups of coffee sourced 
and roasted by neighbours Bruce 
and Lukes.

It follows on from last month’s 
Record Store Day, the third drop 
of the global event after it was 
postponed from April. And figures 
released in September confirmed 
that vinyl records outsold CDs for 
the third year running.

“For a lot of people vinyl has 
always been there,” said own-
er James Brown. “It’s the best 
format to listen to music on, 
both sonically and pleasurably 
as a tangible thing to get hold of, 
switch the TV off and take some 
time out with.”

The next thing for the cafe is 
the prospect of the return of regu-
lar live gigs with James hoping to 
put them on again in spring. 

DIANNE Chandler took part in a 
‘Brave the Shave’ to raise money for 
Macmillan.

Dianne, who works at Wragg Mark-
Bell on Castle Street, shaved her head 
on 23 September to raise money for 
Macmillan during a socially-distanced 
coffee morning. 

Her aim is to raise £1,500 and Di-
anne has been overwhelmed by the sup-
port of not only her family and friends, 
but local businesses, too.

Dianne said, “I shared my fundrais-
ing page on Facebook, but businesses 
also took copies of my sponsor form 
to help get donations. People I know 
in Tesco, Castlegate Coffee House, and 
Alice’s shop on Castle Street have all 
helped to spread the word, it’s great.”

A hair stylist from Obe Hair Studio, 
Carlisle, also volunteered to shave Di-
anne’s head, free of charge. 

Dianne felt inspired to shave her 
head following a debilitating illness she 
suffered a few years ago, when she felt 
shaving her head would make life more 
manageable. 

SEEING live music feels like a dream 
at the moment but one of Carlisle’s 
longest-standing venues does have gig 
dates for your diary.

For next year The Brickyard has 
booked in an unplugged show by Lon-
don indie outfit The Rifles in February, 
Sunderland’s favourite sons The Fu-
tureheads and melodic rockers Romeo’s 
Daughter in March.

Perhaps the standout will be the ar-
rival of Ozric Tentacles Electronic in 
April. 

Further in 2021 sees gigs in Fisher 
Street by former Almighty frontman 
Ricky Warwick with his current band 
The Fighting Hearts (May) and Phil 
Campbell, who survived three decades 
as the guitarist in Motorhead, and his 
band The Bastard Sons who include his 
three sons Todd, Dane and Tyla (No-
vember).

Full details at thebrickyardonline.
com

SHEAR DELIGHT
“I was ill a few years ago, and I could 

barely wash my hair. At the time, I con-
sidered shaving my head, but I never 
did.

“I watched a TV programme recently 
that said that Macmillan and other char-
ities desperately need funds. 

“One of the things mentioned was 
the Brave the Shave campaign, and I 
thought I would do my bit to raise mon-
ey for them.” 

But Dianne didn’t face her head 
shave alone. Her daughter and two-
year-old grandson came to watch and 
support her.

She said, “I wanted my grandson to 
be there to watch. 

“He’s only two and I didn’t want him 
seeing me for the first time when my 
hair was all gone - he needed to see the 
process so he didn’t wonder what hap-
pened!

“We all know people who have suf-
fered with cancer, and they’ve had such 
great help from Macmillan. It’s just 
great to be able to support such an im-
portant charity.”

MEET THE BUSINESSES DETERMINED TO     ENSURE CARLISLE HAS A BRIGHT FUTURE

Dianne braves the shave to raise money to support Macmillan

Brickyard 
leads the 
live revival

Americano music club: Coffee deal at Vinyl Cafe

Dianne Chandler clutches her Jack Russell Lara for support as she has her hair cut off by hair stylist Susan Holliday. Below, celebrating her fundraising with staff from at Wragg-Mark Bell, of  
Castle Street, Carlisle PHOTOGRAPHS: JENNY WOOLGAR

James Brown in Vinyl  
Cafe, Abbey Street
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“EVERY week since we reopened has 
been like the run-up to Christmas. It’s 
been unbelievable, we’ve never been as 
busy,” said Matt Gresswell of Northern 
Vacuums. 

The Abbey Street business puts its 
current boom down to people increas-
ingly making a point of shopping lo-
cally.

“I think there was social media in-
fluence on that, what my daughter calls 
memes, basically saying support your 
local businesses rather than the big 
boys,” said Matt.

CARLISLE’S sprawling inde-
pendent bookshop is fighting back 
against Amazon. 

Bookends on Castle Street  
already has its own website, www.
bookscumbria.com, which special-
ises in Cumbrian books and signed 
copies, but in a new venture it is link-
ing in with Bookshop, a website for 
independent bookshops to generate 
their own income from book sales 
rather than leave it all to the tech gi-
ants.

Place an order from a choice of 
500,000 books and 30 per cent com-
mission from your purchase will go 
to the independent bookshop of your 
choice. It’s that simple!

As they put it, that’s “more money 
to keep an independent bookshop open 
employing local people and less money 
for Jeff Bezos’ piggy bank”.

To try out Bookshop go to https://uk.

ONE of Carlisle’s best known build-
ings features in a new book on  
architecture in the north after the  
Second World War.

Since it was built in 1964, the Civic 
Centre has been instantly recognisable 
on the city’s skyline.

And it’s one of the structures dis-
cussed in Brutal North: Post-War Mod-
ernist Architecture in the North of Eng-
land, put together by award-winning 
photographer Simon Phipps with text 
by Matthew Steele.

The book, a follow-up to Phipps’ 
Brutal London, notes that the Civic 
Centre’s “rotunda housing the chamber 
reflected a desire to reduce separation 
between councillors of opposing polit-
ical persuasions. The tower was con-
structed using pre-cast concrete com-
ponents”.

It’s not the only building Cumbrian 
readers will be familiar with. Brutal 
North also focuses on Preston Central 
Bus Station, Hadrian Bridge over the 
Great North Road in Newcastle, and, 
well known to anyone regularly driving 
on the M6, Forton Services, south of 
Lancaster. 

WHATEVER else they did for us, the 
Romans didn’t invent cricket. But they 
are helping to transform Carlisle Crick-
et Club. 

The club on Stanwix Bank has been 
given the go-ahead for a new pavilion 
and archaeological centre.

The latter will be used to display Ro-
man artefacts found there during a dig 
which started three years ago.

Planning permission was granted 
last week for the development which 
follows the discovery of a Roman bath-
house or mansion dating from the 3rd or 
4th century AD.

WITH more people cooking from home 
and many looking to recreate their fa-
vourite takeaway, Cranstons has come 
up with the perfect solution.

The renowned Cumbrian butchers 
have introduced their Freshly Made in 
Our Kitchen range with four recipes: 
Indian Butter Chicken, Thai Spiced 
Beef, Creamy Chicken & Bacon, and 
Chilli Con Carne.

Launched in September, each uses 
locally sourced meat, the best quality 
ingredients and tasty herbs and spices. 
All you need to do is heat them up.

There are also two sauces, Tomato 
and Herb and Cheese and Bacon, for 
pasta and pizza while the selection of 
soups has been expanded with the in-
troduction of Sweet Potato and Carrot 
to join Tomato and Mascarpone, Tra-
ditional Lentil and Ham and Cumbrian 
Roast Chicken and Veg.

All are available from the food hall 
on Fisher Street.

NIGHTS are darker and times un-
certain but you’re still able to treat 
yourself to a bonus post-work drink 
for longer at the Quarter Lounge.

The restaurant in Treasury Court is 
extending its two-for-one offer on cock-
tails until the end of the year.

“We normally don’t do that in De-
cember but we’re going to run that right 
through until the end of that month,” 
said owner James Hill. “Get two af-
ter-work cocktails between 4 and 7pm.”

The new winter menu was launched 
this week and the Lounge is also con-
tinuing its Eat Out to Help the Hos-
pice scheme, started after the death of 
James’s mum from pancreatic cancer in 
the summer.

On Wednesdays and Thursdays 10 
per cent of diners’ bills gets donated to 
the Eden Valley Hospice.

The Quarter Lounge reopened in July 
and has remained so on reduced hours 
with all staff retained but working part-
time.

James explained that they had tried 
to turn the 10pm curfew ruling to their 
advantage by encouraging people to see 
the restaurant as their destination for 
the night rather than moving around the 
city centre, And the need to be flexible 
on booking times meant they had seen 
a shift from lunch and dinner to all-day 
dining.

People, he added, no longer took din-
ing out for granted and that was a pos-
itive change.

: TELL US ABOUT YOUR BUSINESS & WE’LL TELL THE WORLD

MEET THE BUSINESSES DETERMINED TO     ENSURE CARLISLE HAS A BRIGHT FUTURE

Cranstons’ 
home 
comforts

The Centre  
of attention

I came, I saw, 
I cricketed

“We’ve had a lot of positivity be-
cause people were just desperate to get 
out, weren’t they? The good thing for 
our trade is I think we are appreciated a 

lot more now.
“It’s an important trade for the coun-

try, it brings a lot of money in, it’s the 
third biggest industry in Britain. And I 

think the staff now feel like that with 
everything the government has tried to 
do to help us, the staff feel like we’re 
important.”

A whole lot more 
shaking going on
Quarter Lounge extends popular deal on cocktails

Northern Vacuums hoovering up the sales

Bookshop’s online Feedback is Front Page news

“It’s kitchen appliances that we do, 
not so much vacuum cleaners anymore 
despite our name.

“People are doing a lot more home 
improvements. 

“Attitudes have changed and they’ve 
maybe thrown a bit of caution to the 
wind and said why wait for something, 
let’s get it done now. 

“They’ve obviously got a bit more 
money at their disposal from maybe not 
holidaying.”

And the appliances they’ve seen  
particular demand for at their show-

bookshop.org/shop/bookendscarlisle
The bookshop publishes around 15 

books a year, including two recent pub-
lications which could make excellent 
gifts this Christmas. 

‘Made in Carlisle: Growing up be-
tween the War and the Beatles’ is the 

room are self-cleaning ovens and dish-
washers.

“We’ve had a massive upturn in 
self-cleaning ovens. 

“People don’t want to clean their ov-
ens anymore to the point where they’ll 
spend a few hundred quid more on one 
that’ll clean itself. 

“And dishwashers too. They have 
been getting a lot of stick this year be-
cause everybody has been at home. 

“We’ve had them going on three or 
four times a day rather than once and 
needing fixed or replaced.”

autobiography 
of broadcast-
er Roger Bol-
ton. He presents 
‘Feedback’ for 
BBC Radio 4 and 
previously edited 
‘Panorama’ and 
‘Nationwide’.

His proudest 
a c h i e v e m e n t , 
however, was to 
be made boy cap-
tain of Denton 
Holme Primary 
School in Carlisle, 
and to be picked as 

goalkeeper, once, for the Carlisle Youth 
team. They lost. 

As a child he had a big head. Read-
ers can judge whether that has changed. 
He was accident prone, stabbing him-
self in the nose and buttocks and put-

Northern Vacuums are not just bask-
ing in their own success however; 
they’re celebrating the rest of Abbey 
Street too. 

Matt said: “We are enjoying seeing 
our neighbours flourish as well - Bruce 
and Luke’s across the road, The Guild 
are doing really well, and it’s nice to see 
the vacant building next door that Pe-
ter Tyson used to have, Hunters Estate 
Agents have moved into there.

“I think people are just making a 
general effort to shop more locally and 
support their local businesses.”

ting his arm through an electric man-
gle. He overacted in several Grammar 
School plays and flirted with becoming 
a priest, until common sense, and girls, 
prevailed.

Martin Lawson’s ‘Live at the Front 
Page’ tells the story of the popular cel-
lar music club where everyone loved to 
play. It includes authentic and untold 
comic moments in the musical story of 
the city of Carlisle from the 1960s to 
the 1990s.

Jazz legend Ronnie Scott, 60s and 
70s superstar Steve Marriot, Cream 
bass player Jack Bruce, and Pentangle 
founder Bert Jansch are just a few of 
the dozens of musicians whose stories 
intertwine with the Thatcher era of the 
1980s. 

It is told through the eyes of the 
club’s joint owner, who also worked as 
a journalist covering the industrial strife 
caused by the miners’ strike.

Cranstons on Fisher Street
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THE Cumberland Building Society 
is helping people get on the property 
ladder for the first time with a surge 
in demand for its mortgages that re-
quire only 10 per cent deposits.

The Cumberland is one of the few 
banks and building societies that cur-
rently requires a deposit of just 10 per 
cent for mortgages in its operating area, 
with many providers demanding 15 or 
20 per cent deposits at least.

The property market took a huge hit 
when coronavirus began to spiral out of 
control earlier this year, but has bounced 
back since the lockdown was eased in 
July and the Government announced a 
stamp duty holiday.

The Cumberland says mortgage en-

VETS neutered 26 cats in one day 
after a problem with feral felines 
on a north Cumbrian farm got out 
of control.

Paragon vets carried out a 
record amount of neutering in one 
day as part of a project with the 
Oak Tree Animals Charity.

Lulu Parsons from Oak Tree 
said: “This Trap-Neuter-Return 
consisted of farm cats and feral 
cats. The farm started with one 
domestic cat that escaped before 
being neutered, came back with 
kittens, and other cats from the 
area started visiting, the farmer 
was feeding them so a feed source 
was in place. The farmer did get 
some cats neutered and found 
homes for the kittens but without 
getting all the cats neutered it spi-
ralled out of control and became 
overwhelming for them.

“When the Community Team 
arrived there were approximately 
22 adult cats and 16 kittens.

“Homes had been found for the 
kittens but it was difficult for the 
farmer to catch them.

A CARLISLE-BASED beauty clinic has 
appointed a nutritionist and movement 
coach, with weight management very 
much on the national agenda.

This year the Government has re-
vealed a raft of new measures to tackle 
widespread obesity in Britain, with peo-
ple who are overweight said to be more 
at risk of being seriously debilitated by 
coronavirus.

VL Aesthetics, in Kingmoor Road, 
has welcomed nutritionist and move-
ment coach Bhavin Prajapati into its 
team, and the timing of his appointment 
could hardly be more prescient.

“I was given the post around a month-
and-a-half ago, so the fact that the Gov-
ernment has addressed obesity now is 
very convenient timing,” said Mr Pra-
japati. “It’s definitely a step in the right 
direction and we’re waiting to see what 
they do next. 

“I’ve seen a lot more people get-
ting out and doing exercise during the 
lockdown, which is encouraging. I’ve 
worked a lot in Public Health and the 
hard part is to get people doing things 
they wouldn’t normally do.”

Mr Prajapati, who has more than 
10 years of experience working in the 
NHS and private sector, will be offering 
weight loss and body slimming pro-
grammes, and creating tailored weight 
management journeys for his patients.

Starting from base health check to a 
more advanced programme incorporat-
ing VL Aesthetics’ slimming technolo-
gies, personal nutrition plan and personal 
movement plan, the clinic can now offer 
a weight loss solution to everybody.

A NEW app that could be a major break-
through in ensuring the safety of lone 
workers is being launched.

It uses Artificial Intelligence and vid-
eo clips shot on a user’s smartphone to 
verify their ID and therefore drastical-
ly reduce the chances of criminals and 
predators using fake identities to prey 
on their victims. Many people have to 
rendezvous with potential clients in un-
familiar locations and there have been 
many well-documented cases showing 
their vulnerability, most notably Suzy 
Lamplugh the estate agent who went 
missing after an appointment in 1986.

The team at SMS Speedway believe 
their app will tackle this issue and have 
been promoting it by letting a fictional 
story unfold online to illustrate the issue.

In a series of social media posts with 
the hashtag #ThisIsEmilysStory, they 
have introduced us to Emily, a young, 
ambitious woman who lands a new job 
at an estate agency. We first meet her in a 
coffee shop before her job interview and 
then a number of men appear in the sto-
ry. Their intentions are unclear. 

Bradley Keiser, SMS Speedway CEO, 
said: “I wanted to try this new way of 
presenting the idea behind this app rather 
than a dry list of products and services 
that someone has to interpret. It’s taking 
a new approach where we’re telling a 
story which people can identify with.”

Giving a leg up on 
to property ladder
Mortgages with 10% deposit from Cumberland

quiries from people buying their first 
home during September were up 30 per 
cent on last year, continuing the trend 
it has seen over the last three months. 
Lewis Benson, area manager at The 
Cumberland, says first-time buyers 
have been key to reinvigorating the 
housing market in Cumbria.

“The Government is right that first-
time buyers need low deposits and 
we’ve been fortunate as a business to 
be able to provide people with 90 per 
cent mortgages, which means they only 
needed a 10 per cent deposit.

“In some Cumbrian towns, particu-
larly in the west and north of the county, 
£100,000 will buy you a really decent 
property so a £10,000 deposit does feel 

like something that is achievable to a 
lot more people – particularly if they 
get help from parents or grandparents,” 
he said. 

The buoyant housing market has led 
to complaints from some first-time buy-
ers that they have been forced to wait 
weeks for mortgage appointments, 
but the Cumberland has been able 
to maintain a quick turnaround 
through its local teams.

Mr Benson said: “We’ve had a 
number of first-time buyers com-
ing to us because they have been 
told elsewhere that they will have 
to wait up to six weeks which is 
a long time when the market is 
moving fast.”

: PROMOTING THE VERY BEST CARLISLE HAS TO OFFER

“The cats in this case were in 
good health but there was a lot 
of fighting between the tom cats; 
the colony became very stressed 
and the farmer felt it had become 
dangerous for the younger cats.”

The Paragon team neutered 26 
cats in one day, and although it is 
a routine procedure that happens 
on a regular basis, this was an 
arduous task.

The benefits of neutering are 
something that the veterinary 
group preaches – kittens can 
have kittens at four months old, 
and numbers can quickly get out 
of control. With female cats and 
dogs, it can reduce cancers and 
uterus infections, while males also 
have their risk of cancer reduced. 
Unneutered males are also more 
likely to get into fights, which also 
increases the risk of serious injury. 

Lulu continued: “The farmer has 
found the farm to be a much qui-
eter and less stressful place to be, 
and all the cats are a lot happier.

“The welfare of the cats always 
comes first.”

Mia-ow! Vets neuter 26 cats at farm of feral felines 

GURMAIL Sathi came to Carlisle 
via the Olympics and the US 
and pioneered change for Sikh 
engineers.  

His next task is rebranding 
Cumbria’s Stagecoach buses, 
making sure Stagecoach’s 345 
local buses are all repainted in 
the firm’s new livery.

“It’s a pretty big task and will 
take three years,” says Gurmail, 
who is Stagecoach Cumbria and 
North Lancashire engineering 
manager based at Carlisle’s Wil-
lowholme depot.

“We have our own paint-shop 
at the depot with two skilled 
brush painters. We brush paint 
rather than spray painting and a 
bus the size of a double decker 
takes 10 to 12 days to complete.”

The new look is part of a com-
pany-wide rebranding exercise 
and sees the buses change from 
blue, orange and red to the new 
yellow, blue and teal livery.

“There’s nothing more re-
freshing than watching a newly 
completed bus drive away and go 
back into service – it’s a big sense 
of achievement,” says Gurmail.

The 36-year-old, whose great 
grandfather is famous for his 
work bringing reform for Sikhs 
in the UK, moved to Carlisle four 
years ago after working with 
Stagecoach on the London Olym-
pics team and a year in the US.

Gurmail joined Stagecoach as 
an apprentice mechanic aged 
18. He was a typical petrol-head 
Manchester lad.

“I was always tinkering with 
my dad’s car trying to tune the 
engine and turn it into a bit of a 

boy racer car,” he says. 
After qualifying, he was en-

couraged by his boss to join a 
Stagecoach management training 
programme, and then took his 
first management role as work-
shop manager in Liverpool.

Gurmail gets his paint buses out for StagecoachAll the right 
moves

App aims to 
boost safety

VL Aesthetics owner Vanessa 
Brown with Bhavin Prajapati

Bradley Keiser

Gurmail Sathi at the Stagecoach depot in Willowholme, Carlisle JONATHAN BECKER, BECKERPHOTO.CO.UK

Lewis Benson

Paragon vets operate on one of the feral cats
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THE clue is in the name - Carlisle’s 
Historic Quarter has centuries of 
tales to tell.

As the oldest surviving area of the 
city, it traces its origins back to the Ro-
man era, many still well-known fami-
lies lived there in medieval times and it 
was at the centre of an infamous finan-
cial scandal. 

Carlisle historian Denis Perriam 
dates the Roman influence from 71AD. 

“There was a Roman fort that came 
just south of Annetwell Street, so the 
whole of that area leading up to in front 
of the castle was a Roman fort,” he said.

“Running through the grounds of 
Tullie House is the site of the Roman 
road, which would have led to the fort 
but also to the Roman wall at the centre 
of Carlisle, and that continued in use 
through into the medieval period.”

The creation of the Historic Quar-
ter as we know it began in 1092 when 
William Rufus - William II of England 
- claimed the city from Scotland. 

Carlisle Cathedral was established 
the following century and would have 
been the centre for considerable activi-
ty, according to Denis.

QUARTER’S PAST
LASTING ROMAN LEGACY OF CARLISLE’S HISTORIC QUARTER

Community spirit. We are like musketeers : One for all 
and all for one… especially in a time of need.

Vanessa Brown, VL Aesthetics

Carlisle is a friendly community and everything is 
within walking distance in the city. We have nice 
green spaces and so much history with the cathedral 
and the castle - both of which I can see from my office.

Sara Budniak, Wragg Mark-Bell

Having lived in a number of places around the UK, 
Carlisle offers a really great quality of life. There are 
few other cities in the UK where you can leave the 
city centre and be in stunning countryside in less than 
10 minutes, or walking around one of two UNESCO 
World Heritage sites within half an hour or so.

Phil Ward, The Cumberland

If any other city had parks like Carlisle does, they 
would be world famous, but as it is they’re our secret 
and I love it that way. And of course it is home to a 
thriving music scene and one of the greatest venues 
in the country.

Will Harris, songwriter with mylittlebrother

I love that it has all the benefits of a city – music, cul-
ture, good food, good drink – but feels very rural with 
amazing access to the great outdoors and very down 
to earth, friendly people. 

It reminds me of my original home in Perth, which is 
no bad thing at all!

Graham Lewis, Paragon Vets

Carlisle is a great place to raise a family! I love that we 
can have both a mixture of a village and city life, and 
it always feels safe.

Nicola Johnston, blogger @nicolaljohnston

“Abbey Street was the main entrance 
to the cathedral and that’s where the 
abbey gate was and still is today, al-
though there are other entrances into 
the cathedral. You might consider that 
the entrance from Castle Street is im-
portant but that didn’t come until the 
19th century.”

He added: “The main inhabitants 
who had wealth in Carlisle lived on 
those streets. So it was an important 
area from that point of view and many 
of the medieval families had large hous-
es in those streets. 

“There was a house belonging to the 
Blennerhassett family on Fisher Street, 
and the Aglionby family lived on Fisher 
Street as well. These are all local names 
which have significance in the medieval 
period.”

Tullie House, the Historic Quar-
ter’s most significant building after the 
cathedral, was previously the White 
House which dates back to the 16th 
century. It was extended in the 19th 
century before becoming the modern 
museum in the 1990s.

Denis explained that what used to 
be Bulloughs department store on Cas-

tle Street had previously been Fosters 
Bank. The Foster family lived where 
Bookcase now is.

“It was established in 1791 and con-
tinued through to 1836 when the bank 
failed. That was a major disaster for 
Carlisle because a lot of industries had 
used the bank for investments etc and a 
lot failed as a result.”

Much of the area would still be rec-
ognisable to someone from 200 years 
ago.

“The street layout is the same so 
things haven’t changed that drastically. 
Some of the buildings will be different, 
some of them they would recognise. 

“Some streets have disappeared com-
pletely, like one side of Finkle Street 
has utterly gone today. But other streets 
are completely new. Because there was 

a market on Fisher Street a new street 
was built between Castle Street and 
Fisher Street in 1925 – St Mary’s Gate. 

“Long Lane [which links Castle 
Street and Fisher Street] is marked on 
a map of 1563.”

The entrance to the cathedral on Abbey Street; right: Bookends of Fisher Street; below: Long Lane

LIVING HISTORY: WHAT MAKES CARLISLE SO SPECIAL?

Paragon vets operate on one of the feral cats
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ARE you looking for promotion? 
Are you focused on goals and  
results? Then the team for you is Intro.

The Carlisle-based PR and social 
media agency has an exciting line-up of 
talent ready to play their part in helping 
your business.

The team is managed by Helen Stath-
em and Nick Turner who have made a 
number of significant signings to boost 
their squad. 

Sally Edgar joined this year after 
spells with Mediacom and Walby Farm 
Park and is playing a key role in a cre-
ative midfield made up of Dan Mason 
and Lauren McGuiness. 

Keeping things together at the back 
are Mandy Norwood and Georgina 
Harland. 

Writers Kath Smart and Karl Steel 
are free to roam and have impressive 
stats for accuracy and assists.

Intro have won a lot of new business 
too so must know their way round a 
pitch. Notable supporters of Intro in-
clude the Cumberland Building Society, 

SPORTS
(GOOD)

Paragon Veterinary Group, Stagecoach, 
Lakes College and Wragg Mark-Bell.

It has certainly been a meteoric  
rise for the Intro team who have  
had a string of back-to-back promotions.

When Nick Turner and Helen 
Statham started Intro in 2018 they 
would meet in Woodrow Wilson’s to 
make plans for the PR and social media 
agency. 

It wasn’t that they needed a drink, but 
it was a cheap place to hold business 
meetings if you could put up with the 
sometimes rowdy clientele.

Fast forward to 2020 and Intro has 
moved to  a three-story building on Pa-
ternoster Row in Carlisle. 

They are providing space for other 
creatives and planning pop-up shops 
and other exciting events in their histor-
ic quarter headquarters.

Commenting on her team’s perfor-
mance manager Helen Stathem: “We 
certainly put in a shift for our clients 
and always give it 110 per cent.”

(That’s enough sporting cliches - Ed)

Helen Statham
DIRECTOR
Social media guru 
focused on goals

Sally Edgar
MARKETING MANAGER
Recent signing whose 
previous clubs include 
Walby Farm Park

Mandy Norwood
BUSINESS DEVELOPMENT 
Known for her left-field 
ideas

Nick Turner
DIRECTOR 
Veteran hack who knows 
how to handle the media

Georgina Harland
OFFICE MANAGER
Great link-up play

Kath Smart
CONTENT CREATOR
Transferred well from  
the world of magazines

Lauren McGuiness
DIGITAL SPECIALIST
Utility player with social 
and photo skills

Dan Mason
DIGITAL SPECIALIST
Creative role at the  
centre of Intro

Karl Steel
CONTENT CREATOR
Good for tricky fixtures in south Cumbria
And we’ve got some great freelancers on the subs  
bench: Jenny Woolgar; Harry Atkinson; Johnny Becker;  
Stuart Walker; Sheenah Alcock; and Mark Walton

A LEAGUE OF 
THEIR OWN
Meet the team who can 
guarantee you promotion

A BRILLIANT STRING OF RESULTS
Intro projects we’re all rather 
proud of:

Brighter Cumbria: We created a 
campaign for The Cumberland 
which tied in their new Brighter 
Banking brand. We picked Blue 
Monday in January – the most mis-
erable day of the year – and with 
the help of schools, businesses 
and community groups broke the 
world record for the most random 
acts of kindness in one day. 

100 Thank Yous: A campaign for 
The Cumberland to thank 100 peo-
ple who represented the region’s 
amazing response this year. We 
received hundreds of nomina-
tions, ranging from ICU nurses to 
fundraisers and bus drivers. Each 
person selected for the final 100 
received a glassware plaque to 
thank them for making rainbows.

Eden District Council social: We 
developed and implemented a 
strategy for EDC which more 

than doubled their audience and 
ensured key messages reached 
a significant number of people. 
EDC had the fastest growing social 
media audience for a Cumbrian 
authority this year.

Lakes College distance learning: 
We went ‘old school’ to promote 
online distance learning, designing 
and delivering 60,000 leaflets. 
Backed up with a social media 
campaign, it resulted in over 600 
people signing up for courses.

Cumbria Community Foundation: 
To mark CCF’s 20th anniversary 
we produced a book celebrating 
its work that included archive and 
original photography and was also 
used in an exhibition. The social 
media campaign included a video 
of Intro driving to 20 CCF benefi-
ciaries in one day.

Guardian Podcast: We worked with 
the Guardian to convene a forum 
of Cumbrian farmers to have their 

say on gene editing, which was 
then edited into a podcast.

World Gravy Championships: One 
of our wackier ideas: a Masterchef 
style contest using local catering 
students making such delights as 
gravy crisps and gravy ice cream 
certainly got lots of coverage. 

Whitley Neill gin: Intro worked with 
the premium gin brand to grow its 
social media audience and develop 
an online community of gin lovers. 
By creating consistently engaging 
content, we were able to increase 
Whitley Neill’s Facebook audience 
by 25 per cent in three months 
without any paid promotions.

Cumbria Media Diary: We have 
produced the popular diary for two 
years and packed it full of advice 
and useful dates for marketeers. 
You’ll find everything in there from 
the phone number for the ITV 
Border news desk to the date of 
International Cat Day.


